Special Report 


$81.5 million 
is the painless 
broadcast price 
for football ’76 

That’s the cost for TV-radio 
rights for the upcoming season; 
it’s only a slight increase 
over last year and it’s already 
covered by eager sponsor firms 

Copyright il976. Broadcasting Publications inc, 

With one hand, broadcasters will be pick¬ 
ing up a tab of more than $81.5 million for 
the right to broadcast the action in the 
football stadiums this season. With the 
other hand, they’re happily posting sold- 
out signs to sponsors. 

The total radio-TV football rights accru¬ 
ing to professional clubs and colleges will 
come to $81,578,075. That's a relatively 
modest $843,660 increase over the 1975 
total of $80,734,395. 

A nationwide survey, conducted an¬ 
nually by Broadcasting, produced this 
breakdown of the prospective payments to 
football in 1976: 

■ $75,400,000 from the television and 
radio networks for professional and college 
games. This is the same as last year, since 
the networks are continuing multi-year 
contracts negotiated prior to this season. 

■ $3,620,000 from local radio outlets 
for rights to-National Football League 
games (exhibition and regular season), a 
substantial increase over last year's 
$2,947,500 and partially attributable to the 
entry this year of the Seattle and Tampa 
Bay franchises into the NFL. 

■ $796,000 in local TV rights to NFL 
games, mostly preseason, up from 
$680,000 last season. 

■ $1,762,075 for local radio and 
delayed TV rights to schools and colleges. 
The comparable figure in 1975 was 
$1,547,035. 

Here's a rundown of how and when the 
television and radio networks plan to use 
the coverage they've bought: 

ABC-TV will open its National Collegi¬ 
ate Athletic Association schedule with 
UCLA at Arizona State at 8 p.m. NYT, on 
Thursday, Sept. 9, and will start its Satur¬ 
day NCAA games two days later with four 
regional contests, all at 4 p.m. NYT. In all, 
there will be 28 regional and 13 national 
games this year, with each market receiv¬ 
ing 20 games during the season. 

Thanksgiving weekend will be a heavy 
one: No game Thursday, but on Friday 
(Nov. 26) two games with Oklahoma at 
Nebraska, starting at 2, and Penn State at 
Pittsburgh at 9 p.m., and on Saturday a 
doubleheader of Army-Navy at 12:30 p.m. 
and Notre Dame at Southern California at 
4 p.m., NYT. Several other doubleheaders 
are planned but details are not firm. 

Major bowl games on ABC-TV and 


their per-minute rate-card prices are Lib¬ 
erty on Monday, Dec. 20, at 9 p.m. NYT 
($65,000, up from $60,000 last year), 
Gator on Monday, Dec. 27, also at 9 p.m. 
($52,000, up from $50,000); Sugar on 
Saturday, Jan. 1, at a time not yet desig¬ 
nated ($65,000, up from $60,000) and 
Hula on Jan. 8 at 4 p.m. NYT ($44,000, up 
from $39,000). 

ABC's pro schedule opened July 23 with 
the NFL champion Pittsburgh Steelers 
against the College All Stars, followed by 
the Detroit Lions-Denver Broncos Hall of 
Fame game on July 24. Three NFL 
preseason games are set: New York Giants 
at Pittsburgh on Aug. 20 at 8 p.m. NYT; 
Pittsburgh at Dallas on Aug. 28 at 9 p.m. 
NYT, and Houston at Dallas on Sept. 4, 
also at 9 p.m. ABC's 14-game regular- 
season schedule of NFL Monday Night 
Football opens Sept. 13 with Miami at 
Buffalo. 

A commercial minute in the Monday 
night games goes for $105,000, up from 
$100,000 last year, while a minute in the 
preseason contests is pegged $66,000, 
same as last year. ABC will also have the 
AFL-NFL pro bowl, tentatively set for 
Jan. 17, 1977, at Seattle, with minute rates 
in that one $75,000, also unchanged from 
this year's. 

CBS-TV starts its schedule of three 
preseason games Aug. 7 with Dallas at Los 
Angeles at 10 p.m. NYT The second 
preseason contest will be Cincinnati at 
Minnesota on Aug. 22 (1:30 NYT), 
followed a week later by Oakland at San 
Francisco (3:30 NYT). 

The 91-game schedule of regular-season 
games opens Sept 12 with seven regional 
contests. There'll be doubleheaders on 
eight Sundays: Sept. 19, Oct 3, 17, 24 and 
31, Nov. 7 and 21 and Dec. 12. The 
Thanksgiving Day feature will be St. Louis 
at Dallas, starting at 3 p.m. NYT. 

CBS-TV will also carry the NFC playoff 


games on Saturday and Sunday, Dec. 18 
and 19, and the NFC championship on 
Dec. 26, with starting times to be an¬ 
nounced. 

Minutes in the first two preseason 
games are pegged at.$50,000 and in the 
third at $54,000, all the same as last year. 
During the regular season, individual 
game prices range from $56,000 a minute 
in the first two to a high of $120,000 on 
Thanksgiving—representing in most cases 
apparent increases from a year ago. The 
Dec. 18 NFC playoff game is priced at 
$120,000 a minute, the next day's at 
$126,000 and the NFC championship on 
Dec. 26 at $150,000—up from $90,000, 
$100,000 and $134,000, respectively. 

Minutes in the second games of 
doubleheaders are variously priced at 
$34,000, $52,000 and $58,000, depending 
on the date. 

A pregame NFL Today show is being 
offered during the regular season at 
$21,000 to $27,000 a minute, depending 
on the date, except that on Thanksgiving 
the price reaches $48,000 a minute. All 
those are the same as last year. For the two 
playoffs and NFC championship the 
minute prices are $32,000, $36,000 and 
$50,000, respectively. 

A postgame report is scheduled with 
minute prices ranging from $36,000 to 
$48,000 ($40,000 on Thanksgiving) dur¬ 
ing the regular season but rising to 
$50,000 and then $60,000 in the playoffs 
and $70,000 in the championship game. 
These ranges are general comparable to 
last year's. 

NBC-TV, which claims to be the only 
network with pro-football ratings increases 
in both 1974 and 1975 (reaching an 
average 14.2 rating last year, up from 14.0 
in 1974), opens its 1976 pro schedule on 
Saturday, Aug. 14, with the Pittsburgh 
Steelers at the Washington Redskins in 
the first of three preseason games, this 



Super audience for Super Bowl. There were 29,440,000 homes tuned to this action last 
January when the Pittsburgh Steelers battled the Dallas Cowboys to victory in Super Bowl. 
That is the all-time high for a TV sports audience. 


Broadcasting Aug 9 1976 

24 









one starting at 9 p.m. NYT. The others: 
Los Angeles Rams at Oakland Raiders on 
Aug. 21, also at 9 NYT, and Minnesota 
Vikings at Denver Broncos on Sunday, 
Sept. 5, at 3:30 NYT 

NBC-TV’s 90-game regular-season 
schedule starts Sunday, Sept. 12, with six 
regional contests. There’ll be seven 
doubleheaders this season. It’s also NBC’s 
turn to carry the Super Bowl, to be played 
Sunday, Jan. 9, in the Rose Bowl at 
Pasadena, Calif. Before that finale, NBC 
will also have the AFC divisional playoffs 
on Saturday and Sunday, Dec. 18 and 19, 
and the AFC championship game on Sun¬ 
day, Dec. 26. 

NBC’s one-minute rates range from 
$50,000 in preseason games (up from 
$49,000 last year), to $60,000-$70,000 in 
early regular-season contests (versus 
$48,000-$68,000 last year) and on up to a 
record $250,000 in the Super Bowl 
($230,000 last year on CBS, $214,000 the 
year before on NBC). The Thanksgiving 
Day game between the Buffalo Bills and 
Detroit Lions is pegged at $100,000 a 
minute, up from $84,000 last year. The 
divisional playoffs are priced at $104,000 a 
minute and the AFC championship at 
$124,000 compared with last year’s 
$82,000 and $110,000 respectively. 

NBC will again have Grandstand for 30 
minutes before the games, with minutes 
priced at $30,000, same as last season. Lee 
Leonard will be the host. 

NBC will also have three collegiate 
bowls: The Rose Bowl on the afternoon of 
Jan. 1 (tentative time: 5-8 NYT), the 
Orange Bowl that night (tentative: 8-11 
NYT) and Senior Bowl on Jan. 8 (tenta¬ 


tive: 1-4 NYT). 

Minutes in the Rose Bowl are priced at 
$170,000, up $30,000 from last January; 
in the Orange Bowl, $150,000, an increase 
of $46,000, and in the Senior Bowl, 
$35,000, a rise of $2,000. 

The Mutual Broadcasting Broadcasting 
system is offering a king-sized serving of 
college and professional football. The 56- 
game slate will be a network radio record, 
according to MBS President C. Edward 
Little. 

Returning will be a full schedule of 
Notre Dame games, plus three NCAA 
wildcard games, commencing Sept. 11. 
Army-Navy is one certainty among the ex¬ 
tras. Also back as announcers will be Don 
Criqui and A1 Wester, a 14-year veteran of 
MBS football. 

Mutual's coverage of Monday night 
NFL has been expanded to include Sun¬ 
day league games. Lindsay Nelson and Mr. 
Wester will do the Monday night games 
with Sunday’s announcers to be deter¬ 
mined. 

Mr. Little noted the Sunday void in such 
national radio programing, especially for 
the radio listener on the road; “Unless 
you're in a specific area of a home tearh on 
a Sunday afternoon, you’re out of luck.’’ 

“Our expanded approach to football is 
not a concern for it to be financially 
rewarding to us, but a matter of providing 
our affiliates with needed services,’’ he ad¬ 
ded. 

Mutual’s line-up of postseason games 
includes the Liberty Bowl (Dec. 20), 
Gator Bowl (Dec. 27), Orange Bowl (Jan. 
1), Sugar Bowl (Jan. 1), Senior Bowl (Jan. 
8) and Pro Bowl (Jan 17). 


Mutual started its football season with 
the College All-Stars Pittsburgh Steelers 
game July 23. 

Mr. Little also pointed out that the net¬ 
work’s football is offered free to all radio 
stations on a first-come-first-served basis, 
but with Mutual affiliates having first right 
of refusal. The only cost to non-affiliated 
stations is the telephone connection 
charge to the nearest point of Mutual ser¬ 
vice. 

Mizlou Productions officials say they 
have three college bowls set for TV 
coverage with lineups expected to approxi¬ 
mate 150 stations each: Tangerine Bowl 
from Orlando, Fla., on Saturday, Dec. 18, 
at 8-11 p.m. NYT; the Blue-Gray game 
from Montgomery, Ala., on Friday, Dec. 
24, at 2-5 p.m. NYT, and the Peach Bowl 
from Atlanta on Friday, Dec. 31, at 
2:30-5:30 NYT. 

The Freedom Football Classic, a game 
featuring seniors from major black col¬ 
leges and scheduled for Jan. 8 in the Los 
Angeles Coliseum, is tentatively set for 
coverage by Trans World International. 
The game is being played for the benefit of 
the National Scholarship Service and 
Funds for Negro Students and other na¬ 
tional and local charities (Broadcasting, 
May 24). 

TVS Television Network authorities say 
they’ve acquired rights to the Astro Blue 
Bonnet Bowl in Houston on Friday, Dec. 
31, at 8 p.m. NYT. They said they have 
been in the process of notifying stations of 
its availability. 

Hughes Television Network officials 
said they were negotiating for some bowl 
rights but had none firm last week. They 


The football price the networks pay 




Starting 

ABC-TV 

Rights 

Date 

Coaches All-America Game 

Undisclosed 

June 19 

College All-Star Game 

Undisclosed 

July 23 

Hall of Fame Game 

Undisclosed 

July 24 

NFL Preseason games 

(1) 

Aug. 20 

NCAA College Games 

$16,000,000 

Sept. 9 

NFL Monday Night Football 

$11,500,000 

Sept. 13 

Liberty Bowl 

Undisclosed 

Dec. 20 

Gator Bowl 

Undisclosed 

Dec. 27 

Sugar Bowl 

Undisclosed 

Jan. 1 

Hula Bowl 

Undisclosed 

Jan. 8 

AFL-NFL Pro Bowl 

$1,500,000 

Jan. 17 
(tentative) 

CBS-TV 

NFC Preseason games 

(2) 

Aug. 7 

NFC games 

S22.000.000 

Sept. 12 

NFC divisional playoffs 

(2) 

Dec. 18-19 

Fiesta Bowl 

Undisclosed 

Dec. 25 

NFC Championship 

(2) 

Dec. 26 

Cotton Bowl 

Undisclosed 

Jan. 1 

Sun Bowl 

Undisclosed 

Jan. 2 

NBC-TV 

AFC Preseason Games 

(3) 

Aug. 14 

AFC Games 

Sl6.600.000 

Sept. 12 

AFC Division Playoffs 

(3) 

Dec. 18-19 

AFC Championship 

(3) 

Dec. 26 

Rose Bowl 

SI.400.000 

Jan. 1 

Orange Bowl 

$800,000 

Jan. 1 

Senior Bowl 

Si 00.000 

Jan 8 

Super Bowl 

S3.000.000 

Jan. 9 



Starting 

CBS Radio 

Rights Date 

Cotton Bowl 

(4) Jan. 1 

Fiesta Bowl 

(4) Dec. 25 

NFC Championship 

(4) Dec. 26 

Sun Bowl 

(4) Jan. 2 

Mutual Radio 


College All-Star 


Game 

Undisclosed July 23 

NFL Football 

Undisclosed Sept. 12 

Notre Dame Football 


and NCAA Wildcards 

Undisclosed Sept. 11 

Orange Bowl 

Undisclosed Jan. 1 

Liberty Bowl 

Undisclosed Dec. 20 

Sugar Bowl 

Undisclosed Jan. 1 

Gator Bowl 

Undisclosed Dec. 27 

Senior Bowl 

Undisclosed Jan. 8 

Pro Bowl 

Undisclosed Jan. 17 


(tentative) 

NBC Radio 


Rose Bowl 

(4) Jan. 1 

Super Bowl 

(4) Jan. 9 

All networks announced rights 

$73,100,000 

Estimated for unannounced games and series S2.300.000 

Grand total for networks 

$75,400,000 


(1) Rights included in NFL package. 

(2) Rights included in NFl National Foolbalt Conference package. 

(3) Rights included in AFL American Football Conference package 

(4) Radio rights included in TV contract 
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First day signer. The NFL pushed into the Northwest last December when kiro(am) Seattle 
did land-office business on the first day it offered availabilities. Among the contracts was 
one involving (l-r) Jack Adamson, kiro station manager; Robert Pitzer. vice president-mar¬ 
keting. Rainier Bank, and John Thompson, general manager of the Seattle Seahawks. 


said they’d be providing facilities for TV 
coverage of more than a dozen teams’ pre- 
season away games and radio coverage fa¬ 
cilities for the regular-season away games 
of the Detroit Lions and Tampa Bay Buc¬ 
caneers. 

A startling contrast to the unfortunate 
radio-TV experiences of the now-defunct 
World Football League is being provided 
by the new franchises in the NFL. 

In Seattle, Jack Adamson, kiro(aM) 
station manager, said his station experi¬ 
enced a million-dollar day last December 
when availabilities were offered and sold 
out within 24 hours. Robin Brummet, 
sales manager of kiro-tv, the preseason 
carrier of the Seahawks, said there was a 
built-in impetus to area sports stemming 
from the success of such organizations as 
the Seattle basketball Sonics and the 
Washington University football team. The 
latter school is said to command one of the 
highest broadcast rights figures in college 
circles. 

In Tampa Bay, the Buccaneers came out 
with equal impact with Brooks-Galogly, 
holder of the radio rights, setting up a 
strong regional network throughout the 
state and reporting brisk sales. On the TV 
side, wtvt(tv) there said it expected 
nothing short of a sellout. 

A breakdown of the local preseason and 
regular-season radio plans of the NFL 
teams, along with preseason TV arrange¬ 
ments for those clubs, follows. 


AFC East 


Baltimore Colts 

For the 14th straight year wcbm(am) 
Baltimore is originating radio coverage of 
the Colts. The six exhibition and 14 regu¬ 
lar season games will be fed to a regional 
network of 28 stations in four states and 
the District of Columbia, This second year 
of a three-year contract will have Chuck 
Thompson and Vince Bagli back doing 
play-by-play and color announcing, respec¬ 
tively. 

Wcbm, again working with Metro 
Communications of Bethesda, Md., in 
marketing the Colts network, had sold out 
by July 12, Major ingame sponsors are: 
Carling/National Brewing Co. and Equita¬ 
ble Trust Co, (both through Doner); 
Baltimore Area Datsun Dealers (Parker); 
Royal Crown Bottling Co. (Hal Fran); 
Montgomery-Ward (Waltjen Associates); 
Household Finance Corp. (direct); Mary¬ 
land State Lottery Commission (Rosen- 
bush), and Hamburgers Department 
Store (Mathis, Burden & Charles). 

Coach's Corner and Colt Kickoff make 
up the half-hour of pregame offerings with 
News and Sports Scoreboard and the 
Locker Room Report filling the postgame 
30 minutes. 

Wjz-tv Baltimore will telecast three live 
preseason away games and one home 
game on tape later in the evening. 

Wjz-tv’s announcing chores are being 
handled by Tim Ryan with retired Colts 
defensive end. Art Donovan, and wjz-tv 


sports reporter, Andrea Kirby, providing 
color analysis. 

Sponsors so far include: Carling/Na¬ 
tional Brewing Co.; Maryland State Lot¬ 
tery; Baltimore Area Datsun Dealers 
(Parker), and Toyota (Dancer-Fitzgerald- 
Sample). 


Buffalo Bills 

Wkbw(aM) Buffalo will broadcast the 14 
regular season and six exhibition games of 
the Bills. An upstate network of 11 sta¬ 
tions will pick up the coverage. Returning 
for announcing duties are Rick Azar, Ed¬ 
die Rutkowski and A1 Meltzer. 

Approximately 80% of the schedule has 
been sold. Ingame sponsors are Buffalo 
Savings Bank (Ed Muir); Oldsmobile 
Dealers of Western New York (Creative 
Express); Squibb Vitamins (direct); 
Schmidt’s Brewery (Rosenfeld, Sirowitz & 
Lawson); Tops Supermarkets (Weil, Levy 
& King). 

The station has arranged a package of 
one-hour pregame and one-hour 
postgame shows and various football 
features during the week. A spokesman 
said about 75% of this package has been 
sold. He characterized business as "very 
good,” 

Wkbw~tv Buffalo is providing coverage 
of three road exhibition games: Detroit 
Lions (July 31); Cincinnati Bengals (last 
Saturday, Aug. 7) and Los Angeles Rams 
(Aug, 28), Coverage will be fed to wroc- 
tv Rochester and when-TV Syracuse, both 
New York. Manning the microphones 
again are Don Criqui and Paul 
Maguire. Approximately 70% of the adver¬ 
tising has been sold. Major sponsors are 
Genessee Brewing (Esty); Erie County 
Savings Bank (Weil, Levy & King); and 
Upstate Dodge Dealers (BBDO). 


Miami Dolphins 

For the 11th year, wiod(aM) Miami and 
the Dolphins are teamed for coverage of 
six exhibitions and 14 regular-season 


games. It’s the second year of a three-year 
contract. Sixteen stations are on the 
regional radio network of the Dolphins. 

Rick Weaver and Henry Barrow are 
again on play-by-play and color, respec¬ 
tively. Wiod Sports Director Allen Minter 
has been added for more commentary. 

Joe Abernathy, general manager of the 
station, reported a sell-out by mid-July to 
various participating sponsors. 

For the third year, wtvj(Tv) Miami is 
telecasting the Dolphins’ exhibitions, 
starting Aug. 1 with a tape delayed broad¬ 
cast of the Miami-Minnesota Vikings 
game. A home date with the Philadelphia 
Eagles (Aug. 15) will also be be tape 
delayed. Live coverage will be given games 
at the Detroit Lions (Aug. 8), Tampa Bay 
Buccaneers, (Aug. 21), Houston Oilers 
(Aug. 28) and New Orleans Saints (Sept, 
4). 

Roger Twibell, most recently with 
kdfw-tv Dallas-Fort Worth and now on 
the wtvj staff has taken over the play-by- 
play and wtvj sportscaster Tony Segreto 
has returned on color. Announced last 
week as added color commentator, former 
Dolphin linebacker Nick Buoniconti. 

No pregame or postgame programing is 
scheduled and there is no regional net¬ 
work. 

Principal ingame sponsors include Mc¬ 
Donald’s (Stern, Walters & Simmons), 
Dade-Broward Ford Dealers (Mike Sloan 
Advertising) and Union Oil. 


New England Patriots 

Wbz(aM) Boston, working under a long¬ 
term pact with the New England Patriots, 
will broadcast all six exhibitions and 14 
regular-season games. Wbz will feed the 
games to a nine-station network in New 
England. Returning announcers are Gil 
Santos (play-by-play) and Gino Capelletti 
(color). The two men are co-hosts of The 
Pregame Show and the postgame Wrap- 
Up Show, sponsors of which are still to be 
announced. The ingame sponsors signed 
so far are Getty Oil (direct) and New Eng¬ 
land Chrysler-Plymouth (Young & 
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Rubicam). Half of the game is still avail¬ 
able. 

Wbz-tv Boston will televise six Patriots' 
exhibition games. The three home games 
are being aired as delayed broadcasts: a- 
gainst the New York Giants (Aug. 2), the 
Green Bay Packers (Aug. 15), and the 
Philadelphia Eagles (Sept. 5). The three 
away games are live: against San Diego at 
Norman, Okla. (Aug. 6), at Atlanta 
(Aug. 21) and at Cleveland (Aug. 30). 
Len Berman, the sports director of wbz-tv. 
is doing the play-by-play, and former 
Green Bay defenseman, Willie Davis, is 
the color man. 

Miller beer (McCann-Erickson) is 
the one major in-game sponsor, with the 
rest of the time to be spotted out to 
various participating advertisers. A 30- 
minute weekly Patriots ’ Preview Show, to 
precede the Sunday network telecasts on 
wbz-tv, will also be spotted out. Mr. Ber¬ 
man will be host of that interview-and-dis- 
cussion show. 


New York Jets 

WOR< AM) New York heads into the last 
year of a three-year contract to cover all six 
Jets’ exhibitions and the 14 regular-season 
games. Thirty stations, covering New 
York, New Jersey, Pennsylvania and 
Rhode Island, will receive wor's feed of 
the games. Marty Glickman has returned 
as the play-by-play man, with Dave Her¬ 
man continuing on color. The Pregame 
Show has been expanded to 45 minutes 
with the addition of coach Lou Holtz, who 
will join Mr. Glickman and Mr. Herman in 
telling listeners about what to look for in 
the upcoming game. As it did last year, the 
postgame show will feature Mr. Herman in 
a live telephone discussion of the game 
with callers. These sidebars will be spotted 
out to various advertisers. 

Ingame sponsors so far: General Mills 
(Campbell-Mithun), Hess oil (J. Walter 
Thompson), Newark District Ford 
Dealers (Ketchum, MacLeod & Grove), 
the E.R. Squibb Co. (direct) and Manufac¬ 
turers Hanover (Young & Rubicam). 

Wnew-tv New York will televise all 
three of the Jets’ away exhibition games 
live: at St. Louis on July 31, at Houston 
on Aug. 21 and at Pittsburgh on Sept. 4. 


Charlie Jones (play-by-play)' and Sam 
DeLuca (color) have returned to do the 
announcing. Ingame sponsors sa far: Hell 
Oil (J, Walter Thompson), Datsun 
(Parker), Miller beer (McCann-Erickson) 
and Tom McAn shoes (Independent 
Media). 


AFC Central 


Cincinnati Bengals 

For the ninth consecutive year, wlw(am) 
Cincinnati is broadcasting the Bengals 
games—14 regular and six preseason skir¬ 
mishes. A network of approximately 47 
stations in Ohio, Kentucky, Indiana and 
West Virginia will carry the coverage. Wlw 
is in last year of three-year pact. 

Phil Samp, sports director of wlwktv) 
Cincinnati, will supply the play-by-play 
coverage and color commentary will be by 
Jim Crum of wlwc(Tv) Columbus, Ohio. 

A wlw spokesman said that about 98% 
of the coverage has been sold. Major spon¬ 
sors are Chevrolet Motors (Campbell- 
Ewald); Marathon Oil (direct); Union 
Central Life Insurance (Adams, Gaffney 
& Associates), and Burger Brewing (Sive 
Associates), 

Wlwt Is telecasting five exhibi¬ 
tions, two on a delayed basis. Coverage is 
being sent to wdtn(tv) Dayton, Ohio, and 
wlex-tv Lexington, Ky. Bill Brown han¬ 
dles play-by-play duties and Omar Brown 
the color. Major sponsors signed to date 
are Steak ’N Shake Restaurants (Ruben, 
Montgomery & Associates) and Fisher 
Bros, (direct). Station is in second year of 
a three-year contract. 


Cleveland Browns 

WHK(AM) Cleveland is going into its ninth 
straight year of broadcasting the Browns 
games with a schedule of 14 regular and 
six preseason skirmishes. The station ex¬ 
pects to have a network of 22 stations in 
Ohio and Pennsylvania. Gib Shanley is 
again the play-by-play announcer and Jim 
Mueller supplies the color commentary. 

Approximately 75% of the football 
coverage has been sponsored to date. In¬ 
game advertisers are Pabst Brewing (Ke¬ 


What the major schools get from radio and local TV 

Radio 

TV 

Total 

Conference 

Tkamsl 

stations 

stations 

rights 

Atlantic Coast 

7 

247 

7 

Si 30.500 

Big Eight 

8 

343 

30 

208.900 

Big Sky 

7 

42 

7 

9.350 

Big Ten 

10 

307 

29 

309.600 

Ivy 

8 

21 

4 

12.350 

Mid-American 

9 

26 

5 

26.250 

Pacific Eight 

8 

127 

11 

227.000 

Southeastern 

10 

619 

73 

323.500 

Southern 

9 

55 

5 

10.425 

Southwest 

9 

155 

11 

145.000 

Western Athletic 

8 

75 

6 

79.500 

Others and independents 

32 

334 

44 

279.700 

Totals 

125 

2,351 

232 

1,762,075 


1 Does not include conference members not helding foolb.ili tenm 
independent figures do nol include Notre Dame 
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nyon & Echardt); Chrysler-Plymouth 
Dealers (Young & Rubicam) and Blue 
Cross (Carr Ligett). Half-hour pregame 
and postgame shows are conducted by 
Messrs. Shanley and Mueller and are 
sponsored by Datsun Dealers (Parker Ad¬ 
vertising) plus other clients to be an¬ 
nounced later. 

Wwes(Tv) Cleveland is telecasting three 
exhibition games (all live) on Aug. 7, 
Aug. 23 and Sept. 3. Mr. Shanley is on 
play-by-play. Advertisers to date are 
Genessee Beer (Esty) and Toyota 
(Dancer-Fitzgerald-Sam pie). 


Houston Oilers 

After an 11-season affiliation with 
kilt(am) Houston, the Oilers have moved 
to krth(aM) there and begin a multi-year 
contract by feeding gridiron action to a 10- 
station network in Texas and Louisiana. 
Play-by-play responsibilities go to Ron 
Franklin, with Ron Stone handling color 
and Jerry Trupiano doing the 20-minute 
pregame and post-game shows. 

The club, which purchased time on 
krth, has sold out the full schedule of six 
exhibition and 14 regular games. Ingame 
sponsors are the Texas Dodge Dealers 
Association (BBDO), Jack In The Box 
Restaurants (direct), Kentucky Fried 
Chicken (direct), Southwestern Bell 
Telephone (direct), AC-Delco local 
dealers (direct), Chrysler-Plymouth 
(Young & Rubicam) and Lone Star beer 
(Glen, Bozell & Jacobs). 

Pregame and postgame sponsors are 
RCA local dealers (Art Jones), Turn Key 
Auto Parts (Johnny Sheppard Advertis¬ 
ing) and East End Bank (direct). 

Krth also plans its own sports package 
to begin well before the scheduled 1 p.m. 
kickoff. The station will begin broadcasting 
football news and features such as inter¬ 
views with players, coaches and fans, at 
9:15 a.m. and will continue its program for 
a half-hour after the postgame show. 

Kprc-TV Houston returns to telecast 
one exhibition game which will have Bill 
Worrell and Mike Edmonds on play-by- 
play and Anita Martini on color. Sponsors 
are generally participating. The list in¬ 
cludes Southwestern Bell Yellow Pages 
(Gardiner Advertising), Texas Commerce 
Bank (Ketchum, MacLeod & Grove), The 
Houston Post (Goodwin Dannenbaum), 
Houston Olds Dealers (Ross Hancock), 
Gatorade (Clinton E. Frank), Michelob 
(D’Arcy-MacManus & Masius) and 
Toyota (Dancer-Fitzgerald-Sample). 


Pittsburgh Steelers 

The Steelers are welded to wTae-am-fm 
Pittsburgh for the seventh year and the 
first of a new three-year* contract. The 
coverage of seven preseason and 14 regu¬ 
lar-season games started with the Steelers- 
College All Star contest on July 23 and is 
being fed by wtae to 40 stations in five 
states. 

Returning to describe the play-by-play 



activity is Jack Fleming. Wtae Sports 
Director Myron Cope is doing color 
Sponsors include: Chrysler/Plymouth 
Dealers (Young & Rubicam); Pittsburgh 
National Bank (Ketchum, MacLeod & 
Grove); Zenith Dealers (Alex Degurian); 
Pabst beer (Kenyon & Echardt); House¬ 
hold Finance Corp. (direct), and Sunoco 
(Wells, Rich, Greene). 

The pregame lineup features the 10- 
game Chuck Noll Show and Steelers 
Warmup and the postgame fare is the five- 
minute Pro Football Scoreboard and the 
10-minute Locker Room Report 
Two live and one taped preseason game 
are being originated by wiic-tv Pittsburgh 
and aired by wtaj-tv Altoona, Pa., and 
w boy-tv Clarksburg, W.Va, Play-by-play 
duties are being handled by Merle Har¬ 
mon with color commentary provided by 
wiic-tv Sports Director Sam Nover 
■ Advertising and Promotion Director 
A1 Gordon reported that the station was 
sold out by July 1 with sponsors: Chrysler/ 
Plymouth Dealers; Pittsburgh Brewing 
Co’s Iron City Beer (Ketchum, MacLeod 
Sl Grove); Mellon Bank (McCann- 
Erickson); United States Steel (Comp¬ 
ton); McDonalds (Elkman), and Food- 
land Grocery Stores (Falgren & Associ¬ 
ates). 


AFC West 


Denver Broncos 

KOA(AM) Denver holds the Broncos radio 
rights through the 1977 season and is orig¬ 
inating the club’s schedule for the sixth 
year. The slate includes the regular season 
plus seven exhibitions that started with 
the Hall of Fame Game July 24 in Canton, 
Ohio, between Denver and the Detroit 
Lions. 

A 40-station regional radio network has 
again been set up by koa. Back for play-by- 
play and color are, respectively. Bob Mar¬ 
tin and Larry Zimmer. 

Pregame and postgame programing in¬ 
cludes the John Ralston Show, featuring 
the Broncos head coach, Scoreboard and 
NFL Today—Bronco 1hlk. 

Joel B. Day, sales/marketing manager, 
reported koa’s Broncos coverage was sold 
out by June 30. Principal sponsors are 
Public Service Co. of Colorado (direct), 
Sill-Tehrar Ford (Jack Campbell), Pepsi¬ 
Cola Bottling Co. (Astro Advertising), 
McDonald’s (Bernstein/Rein & 
Boasberg), Frontier Airlines (Frye-Sills), 
Coors (Cadco Advertising), Capitol Fed¬ 
eral Savings (Colle & McVoy), Standard 
Oil (Bernstein/Rein & Boasberg) and 
Denver Ford Dealers (J. Walter 
Thompson). 

Kbtv(tv) Denver will again do 
preseason games with plans for three 
Broncos road exhibitions, John Rayburn 
returns for play-by-play and is being joined 
on color by Floyd Little, Denver running 
back who retired after a long and illustrous 
career. 

Joe Franzgrote, kbtv general sales man¬ 
ager said that sales were being spotted out 


Major network-television football sponsors 


AC-Deleo (Campbell-Ewald): NBC. AFC games: 
CBS. NFC games, playoris. championship. 

Allstate (Leo Burnett)-. CBS. NFC games. playOMs and 
championship. 

American Express (Ogilvyi Mather): NBC. AFC 
games. 

AMF (Benton & Bowles): NBC. Super Bowl, Rose 
Bowl. 

Anheuser-Busch (D’Arcy. MacManus & Masius); 
NBC. AFC games; CBS. NFC games. 

Avis (Doyle Dane Bernbach): NBC. AFC games. 

Burlington Industries (BBDO): CBS, NFC games, 
playoffs, championship. 

Chevrolet (Campbell-Ewald): ABC. NCAA games 
and Liberty. Gator and Sugar Bowl games. 

Chrysler (BBDO): NBC. AFC games. Super Bowl, 
Rose and Senior bowls. 

Coca-Cola (McCann-Erickson): NBC. Super Bowl. 
Orange Bowl 

Colt 45 (W.B. DONER): CBS. NFC pregames, 
preplayoffs, prechampionship. 

Eastman Kodak (J. Walter Thompson Co.): CBS, 

NFC games, playoffs, championship and pregame 
shows. 

Exxon (McCann-Erickson): CBS. NFC games, 
playoffs, championship. 

Firemen's Fund (Cunningham & Walsh): ABC. NCAA 
games and hairtime shows. 

Firestone (Sweeney & James): NBC. AFC games. 

Ford cars (J. Walter Thompson Co.): CBS. NFC 
games, playoffs, championship: Ford Motor Co. 
(Kenyon & Eckhardt): ABC. NFL games. 

General Cigar (David Oksner & Mitchnech); CBS. 
NFC games, playoffs, championship. 

Gillette (Moorgate): NBC. AFC games. 

Goodyear (Campbell-Ewald): ABC. NFL and NCAA 
games: NBC. Rose and Orange Bowls. 

Hertz (Ted Bates & Co.): NBC. AFC games: CBS. NFC 
games, playoffs, championship. 


Mercury Marine (Gardner): NBC. Senior Bowl. 

Midas (Wells Rich Greene): CBS. NFC games, 
playoffs, championship and pregames. 

Miller Brewing (McCann-Erickson): ABC, NFL 
games: NBC. Senior Bowl; CBS. NFC games, 
playoffs, championship. 

Mobil (Doyle Dane Bernbach): CBS, NFC games, 
playoffs, championship. 

Mutual of New York (McCann-Erickson): ABC. 
NCAA pregame shows. 

National Semiconductor Corp. (Chiat-Day): ABC. 
NCAA games. 

North American Phillips (McCaffrey & McCall): 
NBC, AFC games CBS. NFC games, playoffs, 
championship. 

Pontiac (D'Arcy. MacManus & Masius): NBC. Orange 
Bowl. 

Prudential Life (Ted Bates & Co.): ABC. NCAA 
postgame shows. 

Radio Shack (Central Advertising): CBS. NFC 
games, playoffs, championship and pregame 
shows. 

Ryder Trucks (Mike Sloan Inc.): CBS. NFC games 
and pregames, preplayolls. prechampionship. 

Schlitz (Leo Burnett): CBS, NFC games. 

playoffs, championship; Schlitz (Cunningham 
& Walsh); NBC. AFC games. 

Sears (Foote. Cone & Belding): NBC. AFC games: 
CBS. NFC games, playoffs, championship. 

Sony (Doyle Dane Bernbach): CBS. NFC games, 
playoffs, championship. 

Texaco (Benton & Bowles): ABC. NCAA games; NBC. 
Rose Bowl. Orange Bowl. 

Toyota (Dancer-Fitzgerald-Sample): ABC. NFL 
games. 

Union Carbide (Ogilvy & Mather): NBC. AFC games. 

Warner-Lambert (J. Walter Thompson): NBC. AFC 
games. 

Xerox (Needham. Harper & Steers): NBC Super Bowl. 


and he expects that, like last year, there 
will be a sell-out. 


Kansas City Chiefs 

The six preseason and 14 regular-seas on 
Chiefs games will again be carried by 
kcmo(am) Kansas City, with 55 stations 
signed to a regional network and “aiming 
for 60** this year. A1 Wisk is doing the 
play-by-play announcing; Bruce Rice 
returns to do the color. 

Preseason TV rights to the Chiefs 
games change hands this year, with kmba- 
tv Kansas City signed to a one-year con¬ 
tract. The preseason exhibition schedule 
amounts to only two away games, for 
which the announcers are not yet selected. 
The sponsors signed thus far are Hamms 
Beer (Dancer-Fitzgerald-Sample), and 
Standard Oil (D’Arcy-MacManus). 

Pregame and postgame sponsors were 
not confirmed at press time. Ingame spon¬ 
sors are ISC Financial Industries (Olympic 
Advertising), one-fourth; Chevrolet 
(Campbell-Ewald), one-eighth; Hamms 
beer (Dancer-Fitzgerald-Sample), one- 
eighth. 


Oakland Raiders 

Kgo (am) San Francisco begins a one-year 
contract to carry the Raiders games—a 
total of 20 including six preseason—with 


an option for two additional two-year 
terms. The packager supplies kgo plus 
eight other stations in the network feed, 
ranging from Nevada to Hawaii. Bill King 
will again do play-by-play; Monty Stickles 
will do color. 

Pregame and postgame sponsors are not 
all signed, but include Dodge Dealers 
(BBDO), Pacific Stereo (Halb Advertis¬ 
ing), Smith's menswear stores (Wenger- 
Michael) and Hayward Dodge (H.T. Ad¬ 
vertising). 

Kgo tv San Francisco will carry four 
preseason games, under a one-time-only 
contract. Each will be rebroadcast Sunday 
afternoon (in one case Saturday after¬ 
noon) following the night games. Don 
Klein and A1 LoCasale return to do play- 
by-play and color, respectively. Sponsors 
so far are Miller Brewing (McCann- 
Erickson), one-fourth, and Toyota 
(Dancer-Fitzgerald-Sample), one-fourth. 


San Diego Chargers 

Ksdo(am) San Diego will carry the 
Chargers games for the third year, feeding 
the coverage to ktuc(am) Tucson, Ariz., 
kown(am) Escondido and krop(am) 
Brawley, both California. Announcers for 
the games are not yet confirmed. 

Regular sponsors are Carte Blanche 
(DellaFemina, Travisano & Partners), 
Two Guys (direct). Jack In The Box 
(Doyle, Dane, Bernbach), Chevrolet 
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(Campbell-Ewald), and Wresco (direct). 

Kcst-Tv San Diego is telecasting the six 
preseason games, three live and three 
delayed. (One game, versus the St. Louis 
Cardinals, will be played Aug. 16 in Tokyo 
and KCST-Tv will carry highlights only). 
For the first time, the station will use 
satellite transmission for one 
game(against the San Francisco 49ers in 
Hawaii). Mike Smith returns to do play-by- 
play; Phil Stone will do color. San Diego 
Ford Dealers Association (through Daly & 
Associates) is one-eighth sponsor; others 
are participating in spot buys. 


Tampa Bay Buccaneers 

The Buccaneers are coming aboard the 
NFL with wfla(am) Tampa as the key to 
its radio coverage. Radio rights are held 
under a three-year contract by Brooks- 
Galogly, production firm that specializes in 
sports coverage and represents major 
sports organizations. 

Wfla will feed the entire exhibition and 
regular-season schedule to a regional radio 
network that now numbers 34 affiliates 
and is expected to grow to 40 by Septem¬ 
ber, 

Veteran sportscaster Ray Scott will do 
regular-season play-by-play with Dick 
Crippin, sports director of wlcy-Tv 
Tampa-St, Petersburg, Fla., on color. The 
six preseason games will be called by Tom 
Hamlin, Dayton sportscaster who has 
been doing Ohio State University football. 

Two 15-minute pregame shows are on 
tap, the first by Tom McEwen, of the Thm- 
pa Tribune, and the second by Mr. Scott 
from the press box. A postgame Locker 
Room will be conducted by Jack Harris of 

WFLA. 

Principal pregame and postgame spon¬ 
sor is Dodge (BBDO). Ingame buyers are 
Chevrolet (Campbell-Ewald), Burger 
King (BBDO) and Hav-A-Tampa (Luis 
Benito). 

Preseason television has been con¬ 
tracted to wTVT(Tv) Tampa-St. Petersburg 
for the six exhibitions that’ began 
July 31 with the Buccaneers-Rams game 
in Los Angeles. Subsequent Saturday road 
games with the Packers at Green Bay, Wis., 
and the Atlanta Falcons in Jacksonville, 
Fla., will also be live. The following three 
Saturday night exhibitions at home are to 
be on delayed tape. However, the Aug. 21 
encounter with the cross-state rival, the 
Miami Dolphins, expected to be a sellout 
and opened for live coverage. 

Preseason games will be fed to wesh-tv 
Orlando-Daytona Beach, Fla., which will 
be carrying regular-season coverage of the 
AFC where the Buccaneers are part of its 
Western Division. 

Mr. Scott is doing preseason TV play-by- 
play with Andy Hardy, wtvt sports direc¬ 
tor on color. As part of the TV package, 
wtvt July 26 began a weekly program with 
Tampa Bay's head coach, John McKay, 
which will run as a lead-in to wtvT’s pro 
football throughout the season. The 
coach's show has been sold to Sears 
(Ensslin), McDonald’s (McDonald-Lit¬ 


tle), Exchange Bank Corp. (Village 
Adsmith) and Toyota (Dancer-Fitzgerald- 
Sample). 

Ingame sponsorship was 50% sold by 
June 30, according to Larry Whitney, 
wtvt general sales manager. 


NFC East 


Dallas Cowboys 

Krld(am) Dallas is back for the fifth year 
as the key station for the Cowboys and will 
feed six preseason and 14 regular-season 
games to a regional network of some 160 
stations in five states. 

Handling play-by-play is Verne 
Lundquist and Frank Glieber. Color 
responsibilities have not yet been 
assigned. 

In-game sponsors include Chevrolet 
(Campbell-Ewald), Chevrolet local 
dealers (direct), Jack-in-the-Box (JB Mar¬ 
keting-Communications), AC-Delco 
(direct), Lone Star beer (Glenn, Bozell & 
Jacobs), Champion spark plugs (J. Walter 
Thompson), Sanger-Harris (direct). 
Southwestern Bell (direct), and Dr, Pepper 
(Eagle). 

Aside from the Pregame Show and the 
Postgame Show, sponsored by Nautilus 
Fitness Centers (Strayhorn) and House¬ 
hold Finance Co. krld’s Cowboys pro¬ 
graming will include the Tom Landry 
Show and the Locker Room Show, spon¬ 
sored by Amalie Oil (Bloom) and Toyota 
of Dallas (Brockway & Associates); the 
Bob Lilly Show, sponsored by United 
Fidelity Insurance (direct) and Scaggs- 
Albertson (direct) and the Pro Report, 
sponsored by the Toyota Dealers Associa¬ 
tion. During home-game days, the shows 
will begin two hours prior to kickoff. 

Five of the Cowboys exhibition games 
(two live road games and three home 
delayed one day) will be telecast by kxas- 
tv Fort Worth. Rights are held by Eddie 
Barker & Associates. 

Play-by-play on TV is also handled by 
Frank Glieber. Dave Manders provides 
color. 

Kxas-tv is selling commercial time on a 
spot basis, with sponsors including Phillips 
Petroleum (Tracy-Locke), Weirs Furniture 
(direct), Gibson Department Stores 
(direct), Stokely Van Camp for Gatorade 
(Clinton E. Frank), Southwestern Bell 
long distance (D’Arcy-MacManus & 
Masius) and various automotive dealers 
and dealer associations. 


New York Giants 

Wnew(am) New York, in the third year 
of a three-year contract, is doing all six ex¬ 
hibition games and all 14 regular-season 
games of the Giants. The station doesn’t 
feed the games to any kind of a network 
because, according to Varner Paulsen, 
wnew vice president and general manager, 
“with our 50 kw signal we already reach 
most of the areas of New York, New 
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Jersey and Southern Connecticut" 

The announcers (again) are Marv 
Albert (play-by-play) and former Giants 
defensive back Dick Lynch (color). The 
pregame Pro Football Preview is con¬ 
ducted by wnew’s sports director. Chip 
Cipolla, and the postgame show, presided 
over by Mr. Lynch, is called The Locker 
Room Report Sponsors for these two 
sidebars are The Bregen Record (direct), 
Shop-Rite stores (Keyes-Martin & Co.), 
Carte Blanche (Della Femina, Travisano & 
Partners) and Schaefer beer (Summit Ad¬ 
vertising), 

Ingame sponsors signed so far are 
Manufacturers Hanover (Young & 
Rubicam), Channel Home Centers for 
lumber, wall covering, paint, etc. (direct), 
Getty Oil (DKG Inc.), Toyota (Dancer- 
Fitzgerald-Sample) and Shaefer beer, 

Wpix(tv) New York is again telecasting 
the Giants’s exhibition games, five this 
year compared to last year's six. Every one 
of this year’s five exhibitions will be re¬ 
peated the next day. 

As in previous years, Don Criqui is 
doing the play-by-play and Tucker Fre- 
derickson the color. The participating 
sponsors are Miller beer (McCann- 
Erickson), Toyota, Lufthansa airlines 
(McCann-Erickson) and Aamco auto 
transmission (Albert J, Rosenthal Co.). 


Philadelphia Eagles 

Wip(am) Philadelphia is covering the 
Eagles games in the second year of a 
three-year pact. Either 11 or 12 stations in 
Pennsylvania, Delaware and New York 
will pick up wiP’s coverage of six preseason 
and 14 regular-sea son games, Charlie 
Swift is play-by-play announcer and A1 
Pollard supplies the color. Mr. Pollard han¬ 
dles a postgame show. 

Major in-game sponsors are 
Philadelphia Buick Dealers Association 
(John Newton Advertising), Pabst (Ken¬ 
yon & Eckhardt) and Frito-Lay (Fire¬ 
stone). 

Wcau-tv Philadelphia will be 
carrying the Eagles games for the 16th 
year and has arranged a schedule of six 
preseason contests, two on a delayed basis. 
Play-by-play announcer for two games will 
be Pat Summerall, with Ted Leitner 
handling the remainder. Color commen¬ 
tary for all dates will be supplied by Tom 
Brookshier, wcau-tv sports director. Prin¬ 
cipal sponsors are Miller beer (McCann- 
Erickson), Chrysler-Plymouth Dealers 
Association (Young & Rubicam), Coca- 
cola Bottlers of Philadelphia (Clyde Ad¬ 
vertising), Bell Telephone (Lewis & Gil¬ 
man) and McDonald's (Elkman). 


St. Louis Cardinals 

Kmox(am) St. Louis is in its 17th year of 
covering the Cardinals exhibitions and 
regular season. Avid sports fans and in¬ 
somniacs will be treated to a 4 a.m. live 
broadcast of the Aug. 16 preseason game 
between the Cardinals and the San Diego 


Chargers. Game site will be Korakuen 
stadium in Tokyo. 

Principal sponsors of the Cardinals this 
year are Busch beer (Gardner), St. Louis 
Chevrolet Dealers (Weintraub & Associ¬ 
ates), Jack-in-the-Box restaurants (Doyle 
Dane Bernbach), Hill-Behn Lumber Co. 
(P&B Advertising) and Missouri Savings 
and Loan (Donnelly Advertising), 

The Cardinals’ preseason TV continues 
for the third year at ksd-tv St. Louis which 
is covering all six exhibitions. The slate in¬ 
cludes a tape delayed broadcast Aug. 21 of 
the Aug. 16 Cardinals-San Diego Chargers 
game in Tokyo, Similar delayed tapes are 
being used for three home dates (New 
York Jets, Aug, 1; Denver Broncos, Aug, 
29, and Kansas City Chiefs, Sept. 5). Live 
coverage will be afforded games with the 
Oakland Raiders in Tempe, Ariz., Aug, 7, 
and with the Chicago Bears in Chicago 
Aug, 21, 

Ksd-tv sports director. Jay Randolph, 
and station sportscaster, Ron Jacober, 
have again teamed for play-by-play and 
color. 

Tony Belo, KSD-Tv general sales man¬ 
ager, said that principal sponsors are Miller 
Brewing (McCann-Erickson) and C.J. 
Heck, maker of Lawnboy lawn equipment 
(Christal Advertising). Major spot partici¬ 
pants are Credit Systems’ Master Charge 
card (Berman-Dewey); Dr. Pepper Bot¬ 
tling (Stolz); St. Louis Ford Dealers (J. 
Walter Thompson-St. Louis) and 
McDonald’s (Stolz). 


Washington Redskins 

The Redskins’ penchant for veterans car¬ 
ries over to its broadcasting, Wmaliam) is 
back for its 13th straight season with six 
exhibitions and the regular-season sched¬ 
ule of the club. A regional network of 40 
affiliates is signed and the number may 
grow to 60 by September. 

Len Hathaway and Sam Huff have 
returned for play-by-play and color, respec¬ 
tively. 

Wm al sold out its Redskins coverage by 
June. Ingame sponsors, each taking one- 
fifth, are Chevrolet (Campbell-Ewald), 
Tastykake (Lewis & Gilman), Aamco 
automotive (Brand, Edmonds & Bilio), 
Hardee’s restaurants (Benton & Bowles) 
and Pabst (Kenyon & Eckhardt). 

At least one hour of pregame program¬ 
ing is set. Midas mufflers (Wells, Rich, 
Greene) is sponsoring one segment; 
Koons Ford (Weitzman) has bought a sec¬ 
ond portion, Chris Hanburger’s Locker 
Room Report, and negotiations are under¬ 
way for a stadium show with Messrs. 
Hathaway and Huff. Home games will also 
include helicopter traffic reports in the 
stadium area. 

Wmal's other Redskin shows include 
Messrs. Hathaway and Huff on the Mon¬ 
day night Hathaway's Huddle, and the 
Redskins coach each Monday night on 
George Allen '$ Game, sponsored by Giant 
Food Stores. 

Wmal attributed much of its 1976 sell¬ 
ing success to a special film presentation to 
sponsors. In it, shots of the team in action 
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were subordinated to vignettes of people, 
places and such things that reflected the 
local area’s Redskins fever* 

Wmal-tv is back for the seventh year of 
preseason Redskins coverage, starting 
with a live pick-up from Atlanta Aug. 31. 
Three other August road games will be 
carried live. A home game Sept. 3 with the 
Chicago Bears will be offered on tape the 
next day, as will the home game with the 
Pittsburgh Steelers Aug. 21 (carried na¬ 
tionally on NBC-TV). 

Jim Thacker is back on play-by-play and 
Irv Cross has returned on color. Wmal-tv 
Sports Director Steve Bassett is offering 
sideline commentary. 

The preseason games are being fed to 11 
other area stations. 

No pregame or postgame programing is 
planned. Wmal-tv said ingame spots had 
been sold to a list of diversified sponsors. 

The radio and TV contracts are new this 
year and run through the 1978 season. 


NFC Central 


Chicago Bears 

Wgn(am) Chicago will carry 14 regular- 
season and three exhibition games of the 
Bears. The familiar team of Jack 
Brickhouse (play-by-play) and Irv Kup- 
cinet (color) is on hand again. 

Approximately three-fourths of the 
schedule has been sold, with one-fourth 
still available. Major sponsors are Heile- 
man Brewing Co. (Campbell-Mithun), 
Household Finance (Needham, Harper & 
Steers) and Chicagoland Oldsmobile 
Dealers (Benton & Bowles). 

The Half Time Show has been bought 
by P&inter Council Union (Compad); the 
postgame Scoreboard show by Office 
Equipment Co. (Compad); news program 
following Scoreboard by Shanghai Lil 
Restaurant (Rockland Irving & Associ¬ 
ates), Warm-Up Show by Consumers Tire 
Co. (Compad) and Mike Pyle Show by 
Edward Hines Lumber Co. (Marsteller). 

Six preseason contests are being telecast 
by wbbm-tv Chicago. Brent Mussberger 
handles play-by-play chores and John 
Morris the color. Three-quarters of the 
football schedule has been sold, with one- 
quarter sponsorship each to Tru-Value 
Hardware (Home Products Marketing) 
and Chicago-land Ford Dealers (J. Walter 
Thompson) and the remainder to partici¬ 
pating sponsors. The station expects that 
the one-quarter sponsorship remaining 
will be sold before the season opener. 


Detroit Lions 

Wjr(am) Detroit has signed another one- 
year contract with the Lions to serve as the 
originating station for their games. This 
year’s network includes 50 stations 
throughout Michigan, an increase of 15 
over last year. Because of a conflict with 
wjr’s coverage of the Detroit Tigers' base¬ 
ball games, the station will originate only 
four of the Lions' seven exhibition games 


and 10 of its 14 regular-season games. 
Wcar(am) there will transmit the seven 
games wjr is unable to carry. Bob 
Reynolds starts his 24th year as the Lions' 
play-by-play man, and former Lions 1 
linebacker Mike Lucci is the new color 
man. 

As of now, ingame sponsors are Ford 
cars (J. Walter Thompson), Pabst beer 
(Kenyon & Eckhardt), Sears' winter prod¬ 
ucts (Werner Advertising, Detroit), Midas 
mufflers (Wells, Rich, Greene), and a 
local restaurant chain called Elias Brothers 
(Simons, Michaelson of Detroit). Two- 
fifths are still available. WJR is planning a 
full hour's of pregame programs and 
another hour’s worth of postgame shows, 
both under the umbrella title of Pro Foot¬ 
ball 1 76 . There will be a total of 15 com¬ 
mercial minutes within each hour, which 
will be spotted out to a number of partici¬ 
pating advertisers. By mid-July, wjr 
sources said that half of these pregame 
and postgame minutes had already been 
sold. 

The Lions have a new television station 
this year, wwj-tv Detroit, which outbid 
last year’s wjbk-tv Detroit. Wwj-tv is 
telecasting six exhibition games, three at 
home (against Buffalo July 31, Miami on 
Aug. & and against Baltimore on Sept. 2) 
and three away (at Cincinnati on Aug. 14, 
at Memphis with Dallas on Aug. 21 and at 
Kansas City on Aug. 27). The away games 
will be presented on delayed tape the 
following nights. All games will be in 
prime time. Duane Dowd is the new play- 
by-play man and ex-players Ron Kramer 
and Dave Kocourek do the color. 

Wwj-tv sources say the station will 
probably spot out the games rather than 
go for sponsorships because it's a 
sellers’ market presently. “With all the 
national-spot and local-spot money avail¬ 
able right now,” one source said, “the 
prognosis for a sellout of the games is very 
good.” 


Green Bay Packers 

Wtmj(am) Milwaukee has signed another 
one-year contract with the Packers to carry 
all six of their exhibition games and the 
14-game regular-season schedule. WtmJ 
will serve a 60-plus station line-up 
blanketing Wisconsin, Minnesota and 
Michigan. Jim Irwin, last year’s color 
man, is doing the play-by-play. The new 
color man is Lionel Aldridge, former 
defensive end of the Packers. 

Ingame sponsors so far; Pabst beer (Ke¬ 
nyon & Eckhardt), Midland Co-op for 
products like tires, grease, Tru-Value 
Hardware stores (direct). Independent In¬ 
surance Agents of Wisconsin and inde¬ 
pendent Insurance Agents of Milwaukee 
(both Lance Hanish, Milwaukee), the 
Ford dealers of Wisconsin and upper 
Michigan (J. Walter Thompson), John 
Deere lawn cutters and snowmobiles 
(Ayer), Household Finance Co. 
(Needham, Harper & Steers), Graffs 
beverages (Klopenberg, Switzer and 
Tiech, Milwaukee) and the M&I Bank 
(direct). Household Finance, in addition, 


has bought half-sponsorship in both the 
pregame show (taped interviews with play¬ 
ers in that day's game) and the postgame 
show (srap-up and scores of other games). 
The other half still hasn’t been sold. 

Wluk-tv Green Bay will again carry one 
intrasquad Packers' game and all six of the 
team's exhibition games. The televised 
home games are with Cincinnati Bengals 
(July 31), Tampa Bay Buccaneers (Aug. 
7), the New York Giants (Aug. 28) and 
Atlanta Falcons (Sept. 3). The two away 
games are the ones at the New England 
Patriots (Aug. 15) and at the Buffalo Bills 
(Aug. 20). 

Wluk-tv is feeding the games to wm- 
tv Milwaukee and wsau-tv Wausau, Wis. 
Pabst beer (Kenyon & Eckhardt) is the 
only ingame sponsor signed so far, and 
sources at wluk-tv say the station may 
end up spotting out the rest of the com¬ 
mercial time to various participating ad¬ 
vertisers. “We can make more money that 
way,” according to this source. 

Bob Schulze, the sports director of 
wluk-tv. will do the play-by-play and 
Chuckie Lane will do the color. No pre- 
game or postgame shows are on tap, but 
for 20 weeks, throughout the entire 
season. The Bart Starr Show *s weekly half 
hour will be devoted to ongoing analysis 
and comment. Two thirds of this series will 
be sponsored by Coca-Cola (McCann-Er- 
ickson) and Pabst beer; the other third is 
still available. 


Minnesota Vikings 

Twin City Federal Savings and Loan 
Association, holder of broadcast rights to 
Vikings' games, has switched to 
wcco(am) Minneapolis-St. Paul. Six ex¬ 
hibitions and the 14-game regular season 
are being covered by wcco which is feed¬ 
ing a regional network of 25 duttets. 

Joe McConnell, the Vikings’ radio play- 
by-play announcer, continues in that 
capacity. Grady Alderfnafi, who retired as a 
Vikings player in 1975, has taken over col¬ 
or commentary. 

WCCO is continuing in the tradition of 
heavy programing on game days by having 
two hours of related shows prior to home 
contests and one hour of football pro¬ 
grams before road games. 

Twin City Federal (Colle McVoy) is 
sponsoring half of each game. Pabst Brew¬ 
ing (Kenyon & Eckhardt) and John Deere 
Co. each sponsor one quarter. 

Principal advertisers in related shows are 
United Hardware’s Handy Hank Stores on 
Viking Close Up t a five-minute pregame 
program; J.H. Dockendorf, Admiral- 
Norge distributor, on Halftime Huddle , 
and Kentucky Fried Chicken on the 
postgame Viking Replay. 

Twin City Federal also shifted its 
preseason Vikings TV to Wtcn-tv 
Minneapolis-St. Paul, which is telecasting 
three away arid one home exhibitions that 
started July 31 from Miami. 

The games are being relayed to kroc-tv 
Rochester, keyc-tv Mankato and kcmt-tv 
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Alexandria, all Minnesota. 

WTCN-Tv's assistant sports director, 
Roger Buxton, is handling play-by-play. 
John Sauer, who had done five years of 
Vikings preseason TV, is back on color. 

Twin City Federal is one-third sponsors 
of the telecasts. Other major sponsors in¬ 
clude Pabst beer, Skil Tools and Lindahl 
Olds. 


NFC West 


Atlanta Falcons 

The Falcons, Which had been with 
wqxkam) Atlanta since its entry into the 
NFL in 1966, has moved to wgsT(am) 
there for its radio origination. 

A Falcons regional network was being 
set up to cover the team's six exhibitions 
and 14 regular-season games. 

Sponsorships and other details have not 
been announced yet. 

WXiA-Tv Atlanta has moved into the 
last year of a three-year contract with the 
Falcons for preseason TV. Six games are 
involved with the away games live and the 
home games, starting with the July 31 
game with the Washington Redskins, 
being offered on a one-day delayed basis. 

. Dave Diles, on play-by-play, and Steve 
Sommers, on color, are the new team in 
the TV booth. 


Los Angeles Rams 

For the 30th year* KMPC(AM) Los Angeles 
will carry the full season and preseason 
schedule of Rams games, feeding 20 
regional affiliates in California, Arizona 
and Nevada. Dick Enberg and Don 
Drysdale return to do play-by-play and col¬ 
or announcing, respectively. Exact length 
of the station's “long-term contract" is 
undisclosed. 

ingame sponsors are Sparkletts Drink¬ 
ing Water (Bozell & Jacobs), Pacific 
Telephone (BBDO), Day and Night air 
conditioning (Ayer/Jorgensen/Mac¬ 
Donald) and Mayflower Warehouse Div. 
(Caldwell-Van Riper). Pregame and 
postgame sponsors are again Sears (Star) 
and Kentucky Fried Chicken (Henry 
Kauffman). 

KnxT(Tv) Los Angeles is handling four 
preseason telecasts of Rams games for the 
first time and the Chuck Knox coach's 
show during the regular season. Play-by- 
play announcer is Stu Nathan; Jim 
Hill is on the color. Sponsors are partici¬ 
pating. As in previous years, Saturday 
night games will be carried at 11:30 p.m. 
(delayed a few hours) and repeated Sun¬ 
day afternoon. 


New Orleans Saints 

The Saints have marched over to 
wgso(am) New Orleans under a new year- 
to-year contract. WwL(am) there had been 
the radio originator. 

WGSO is feeding a regional network of 


approximately 30 stations. 

Wgso is feeding the slate of preseason 
and regular-seas on games to a regional 
network of approximately 40 stations. The 
new team behind the mike is Wayne 
Mack, wgso's sports director, on play-by- 
play, and Dick Butkus, former Chicago 
Bears all-Pro, on color. 

Principal ingame sponsors are Coca- 
Cola (McCann-Erickson), Delta Airlines 
(Burke Dowling, Adams), Burger King 
(BBDO), Chevrolet dealers (Campbell- 
Ewald), Pabst (Kenyon & Eckhardt) and 
Life General Securities. 

Wwl-Tv New Orleans has stayed on to 


carry the preaseason Saints. Sponsorships 
and other details have not been an¬ 
nounced yet. 


San Francisco 49ers 

For the 20th year, ksfO(am) San Francisco 
will carry the 20 regular and preseason 
49ers games and the station is currently 
renegotiating for next year’s contract. 
K$fo will feed to 13 regional affiliates. Lon 
Simmons and Gordy Soltsu return to do 
play-by-play and color, respectively. 
Regular game sponsors, each one-fifth 


We’ve packaged 
our compact Criterion 
three different ways* 





COMMUNICATION-!] AND 


Criterion I,., only 8-1 /2" wide. 
Direct capstan drive comparable to 
the finest reel-to-reel machines. 
Speed accuracy of 0.2%, 1,2 or 3 cue 
signals available for automatic 
equipment. Handles A & B cartridges. 
Mount two units side by side in a 
standard 19" rack. 

Criterion II... offers both record 
and playback in a single unit 
Handles A, B 
and C cartridges. 

Fits in 7 inches 
of standard 
rack space. 

Criterion III 
...combines three 
playback decks in 
a single compact 
unit. One, two, or three 
decks may be operated 
at the same time, each 
feeding a different 
program input. Handles 
A & B cartridges. Mount 
twin playback units side 
by side in 12-1/4" 
rack space. 

For more information, 
write Harris Corporation, 

Broadcast Products 
Division, Quincy, 

Illinois 62301. 


Harris«*«originators of the tape cartridge machine. 
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as they were last year: Chevrolet 
(Campbell-Ewald), Standard Oil of 
California (BBDO), Western Airlines 
(BBDO), Roos/Atkins clothing 
(Argonaut), and Bank of America (Grey). 

Alternating as pregame and postgame 
sponsors are American Bakeries (direct) 
and Alco Hi-Fi (Ad Centre). 

Kbhk-TV San Francisco again will carry 
three 49ers preseason games. Participating 
sponsors and announcers are not yet con¬ 
firmed. 


Seattle Seahawks 

Though the Seahawks officially soared 
into Seattle Aug. 1, the impact of the new 
NFL franchise was loud and clear in local 
broadcast circles last December. 

KlRO(AM) Seattle, which is originating 
the six preseason and 14 regular-seas on 
games of the fledgling club, said its in¬ 
game sponsorship was sold out within 24 
hours of its availability eight months ago. 

“Amazing,” declared KIRO Station Man¬ 
ager Jack Adamson. “The business com¬ 
munity jumped at the opportunity to be 
part of our broadcast efforts” 

Seahawks play-by-play is being handled 
by Pete Gross, who has been doing U. of 
Washington sports as well as stints for the 
Seattle Supersonics basketball team. 
Wayne Cody, local talk personality, is 
doing color and interviews from the field 
with additional color commentary from 
Don Heinrich, former NFL star and 
coach. 

A five-state regional radio network had 
been assembled by early July with kiro 
expecting it to grow from its original 32 
stations to 40 outlets. 

KirO's major ingame sponsors include 
Olympia Beer (Ayer-Baker), Nalley’s Fine 
Food (Della Femina, Travisano & 
Partners), The Southland Corp.’s 7-11 
Stores, Datsun (Parker), Standard Oil of 
California (BBDO), Rainier Bank and 
Alaska Airlines. 

Kiro-tv Seattle, did a delayed tape of 
the Seahawks debut against the San Fran¬ 
cisco 49ers in the local Kingdome opener 
Aug. 1. Similar delayed coverage is set for 
the Aug. 14 (Los Angeles Rams) and 
Aug. 29 (San Diego Chargers) games in 
Seattle. Live telecasts were set for the Aug. 
7 Chicago Bears game in Spokane, Wash., 
the Aug. 21 Broncos exhibition in Denver 
and the Sept. 4 preseason wind-up with 
the Chargers in Oakland. 

Kiro-tv’s sports director, Gary Justice, 
is doing play-by-play. 

As part of its arrangement with the 
Seahawks, kiro-tv has slotted a 21-week 
show with the team’s head coach. Jack 
Patera, to run in access time to coverage of 
the games. As a CBS-TV affiliate, the sta¬ 
tion will also be carrying the network’s 
NFC action. 

Kiro-tv was working on a regional net¬ 
work for the preseason games including 
delayed pickups in Alaska. 

The sponsor list is headed by Puget 
Sound Datsun Dealers (Parker), Nalley’s 
Fine Foods and a number of spot clients. 


Media 


More changes 
on the way 
for NAB Staff 

Summers selection as number two 
but first of many; executive VP 
titles for others to be dropped; 
Hulbert in line for station 
services, Gray for top TV post 

The appointment of John Summers to be 
chief administrator and number-two man 
of the National Association of Broad¬ 
casters has drawn general approval within 
the association. But not unanimous ap¬ 
proval. 

Among the few early dissents to the 
selection —made by President Vincent 
Wasilewski with the blessing of the NAB 
executive committee and task force—was 
at least one raised within the executive 
committee and task force at its two-day 
deliberation in Washington two weeks ago. 
There, Andrew Ockershausen, of Wash¬ 
ington Star Stations, immediate past NAB 
board chairman, objected to the naming of 
another lawyer to work immediately under 
Mr. Wasilewski, himself a lawyer, at the 
broadcast association. 

The same objection came from George 
Brooks of kcue-am-FM Red Wing, Minn., 
a radio board member whose strongly 
worded concerns about the internal struc¬ 
ture of NAB as early as last January 
helped goad the board in June into ap¬ 
proving reforms that led to Mr. Summers’s 
appointment (Broadcasting, June 21). 
Both Mr. Brooks and Mr. Ockershausen 
had nothing but praise for Mr. Sommers’s 
character and competence. But Mr. Brooks 
repeated his call for a broadcast manager 
to fill the number-two slot, “I hope it’s a 
temporary appointment,” he said last 
week concerning the naming of Mr, Sum¬ 
mers. 

Mr. Brooks’s comment contrasted with 
that of Joint Board Chairman Wilson 
Wearn, who said last week, “I think we 
made the right choice. I have nothing 
against lawyers .., John is a very smart 
guy and he knows our industry through 
and through. He has managed a substan¬ 
tial department up there for a number of 
years [Mr. Summers has been general 
counsel at NAB since 1971] and done it 
well.” 

The selection of Mr. Summers 
surprised many inside and outside 
the association two weeks ago, includ¬ 
ing him. There was, however, a reason for 
the haste: “We didn’t want to flounder 
around for weeks and even months,” ac¬ 
cording to Don Thurston of wmnb-am-FM 
North Adams, Mass., radio board chair¬ 
man. “We felt speed and specific defini¬ 
tion of the second in command ... was of 
paramount importance.” That the selec¬ 
tion surprised so many was itself a 
surprise. Mr. Summers had been men¬ 
tioned for the post a year ago (“Closed 


Circuit,” June 9, 1975.) 

But the Summers appointment is only 
the tip of the iceberg. Other internal 
reforms will rearrange and reorient at least 
two departments at the association and will 
move some key people, bring in one or 
two new ones, Mr. Thurston heads a sub¬ 
committee of the task force that is redraw¬ 
ing the NAB organization chart and 
redefining eight to 10 top jobs. 

Mr. Thurston, Mr. Wearn and others 
caution that nothing has yet been decided, 
but discussion is heading in this direction: 

■ Where there are now four executive 
vice presidents within the association, 
there would only be one in the future— Mr. 
Summers. The other department heads 
would be called senior vice presidents. 
Those for public relations, station services 
and government relations would report to 
Mr. Summers. 

■ The public relations department, 
headed now by executive vice president 
James Hulbert, would be “reoriented” 
from a primarily inward-pointed dis¬ 
seminator of information and promotion 
to an outwardly directed one. A common 
complaint is that the public does not have 
a high enough regard for the service 
broadcasting provides, “Our effort toward 
the general public at large ought to be 
strengthened,” said one task force mem¬ 
ber. Presumably, a professional public rela¬ 
tions person would be hired, and Mr, 
Hulbert would move to head another 
department. ... 

■ ,.. most likely, to lead station ser¬ 
vices, now called station relations. The 
department, currently headed by execu¬ 
tive vice president Burns Nugent, is now 
the chief sales arm of the association, 
which concentrates much of its efforts on 
membership. All of the direct services pro¬ 
vided stations by the association, includ¬ 
ing some now in public relations, would 
come under this department. The job of 
vice president for radio, held by Charles 
Jones, would go there, as would that of a 
new vice president for television. Leading 
candidate for the latter is George Gray, 
currently the NAB’s hundred-plus market 
TV specialist in the government relations 
department. Before joining NAB April 1, 
Mr. Gray was vice president for Wash¬ 
ington affairs for the Avco Broadcasting 
Corp, 

■ A new general counsel to replace Mr. 
Summers will be chosen from outside 
NAB, That has yet to happen; he or she 
will report to both Mr. Summers and Mr. 
Wasilewski. The secretary-treasurer, John 
Kinzer, the only other officer of the 
association corporation, besides Mr. 
Wasilewski, will continue to report to the 
president. 

■ The government relations depart¬ 
ment would not change much, except that 
it might be renamed “congressional rela¬ 
tions” to reflect what is in fact its focus. 
Contacts with the FCC and Federal Trade 
Commission are generally handled by the 
general counsel’s office. 

All of this has been contemplated but 
none of it decided, nor will it be until Mr. 
Thurston’s subcommittee further refines 
the NAB organization table and writes its 
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